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Okay, non-sports fans, time for a surprise
quiz

A decade ago, the National Basketball Association
was near bankruptcy, but a new commissioner, key
players, profitable product endorsements and more

Name the sport more Canadians and
Americans EI than other, the sport
whose worl :hyampio will be held in
Toronto next year and whose professional
| may have a Toronto team by 1995.

ome clues: In 1992 — the the Toron-
to Blue Jays won the World Series — a team
from this sport sold more apparel in Toronto
than the Blue Jays did. An athlete from this
m:{l mmnmtfhm knodmdtﬁrme Gr:gylw from
ne as the on
S
or ose television
viewership is rising, and the one with the
highest proportion of female viewers (over
40 per cent). Games of this sport were the
aired U.S.-produced television
shows ever broadcast in the Soviet Union. In
a Chinese poll, an athlete from this sport
was voted one of the two greatest men in
history (the other was Chou En-Lai).

One of its athletes is the subject of an
upcoming ABC mini-series; another has
been the subject of three full-
and a mtoot} show. w :th t:ln;]ade
more mo ast year any other athlete
—$355 :ﬂ{ion — and 12 times more of that
money came from endorsements than from
pl his sport.

e fact is, in inviting
BT et e L g
ing and second-largest sport e world but
one whose athletes ms?w‘:ll on their to
penetrating the mainstream and entertain-

basketball here, To-

appealing image have changed all that. If Toronto
wins an NBA franchise, the city will get a piece of
the world’s fastest growing sport.

HE SELLING OF

Ba

ment cultures like no athletes before ‘lhuﬁ. lfﬂdl ; rises you, it probably means
mmﬂtb&ﬂyu‘;ufor d qufbt’e a long

Since the National Basketball Association
was resuscitated from near-death a decade
ago, it has set a new direction for the mar-
of sports — one that the
athlete as personalityb:.nd that cn:lagd
ever-greater overlaps between spart and the
entertainment industries. -

Babe

ens and others have
tion and celebrity statys.

t is new is the confluence of factors
making basketball players household names
long before they become
tors include a
Foraﬁons (notabl

ootwear ind ¥ in promo

the pist of erecks o 1
e part of networks to do the same

cast rights for NBA and colle mm
: egif“ost NBC and ve%)s million lr;;
5 | on respecti ; & willingness

league administrators to turn the sport into a

form of entertainment; and a e and

Evup of athletes capable of facilitating
ose

As nstrated by the self
relationship between “supermodels”
multi-million-dollar cosmetics endorse-
ments, the combination of suitable individu-
als and this level of financial motivation can
lead to the near-spontaneous creation of a

machine.

individual
interest on

star E

Th the selling of basketball has been
rel low-key, it isn't something to take
lightly. The NBA made $1 billion in non-re-

revenue and $700 million in retail reve-
nue in the 1990-1991 season; and, as Adver-
tisin, m ine says, basketball is the
“mn:far%' ?n:r-cut exception to the dire
straits of rts.” (And that means dire:
CBS, for one, has lost aﬁmximatdir $500
million on its contract with major league
baseball)

Commissioner David Stern,
left, has turned around the
NBA'’s fortunes with the help
of the high-profile personall-
ties Michael Jordan, far right,
and Magic Johnson.

Those fac-
strong interest by cor- -
the $12 billion Eleﬂc

"and dominance by black pl:glers continu

e s
“mqm 58.1! a oronto Star sports page
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ﬁ:ﬂfrt(l, aren’t the only ?ge, and you
weren M Wrong. ago,

cy. Disputes between players and owners
hadtheleagueinﬁes , soaring salaries
were up t revenues there

to make the league unpala.able to advertis-
23 franchises were losing

ed out what everyone in sports

d heading toward financial ruin.
Then Dayid Stern became commissioner.
In sports circles, Stern’s turnaround of the
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NBA'’s ‘showbiz’ athletes boost

Continved from pige HI

has been much-heralded,
and the numbers are, indeed,
hard to ignore. Since 1983, the

a worth of an NBA -
cl:h‘gs ﬂu ne from $20 million
to

- that his visio p has
done much for itself.
But back in 1984, basketball's

g ack sport, and
basketball T'a as over-
F’:&, warj:mlgJ lack men
frpory v s g
an o mao on
. 'rnddﬁndlson An:guue

the NBA like the

and the networla .
. tant games in late- ]
slots.

68

visitors on talk shows like Arsenio Hall's. Many are
crossing the line from athiete to entertainer.

olutionized the ties between

ort and with his en-
orsement of the Air Jordan
shoe.

Nike created and pamed the
shoe for Jordan in 1885, at the

beginning of Jordan's rookie
m as trial step In its new
etball shoe line. The $2.5

million paid to Jordan was in it-
self something of a break-
throuzh, it the first

7 amo
of the multi- sports
endorsement deals so common
today. More was that

the footwear in-

. which

“Bo

L '[s E

have %uu to make ngllaten
ognized independent of
sport.

rec-
their

Says Nike public relations
man Kidd, “Michael

a8
ed The Shaq shoe for Shaquille
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The comme isn't subtle,
either. During the 1892 NBA All-
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Star Game, Jordan’s name was

television has
to work with.
, “‘Basketball is

Z2d

letes’
cism.

from their athleti-
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